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Take  Facebook  as  one  example.  We  created  a  slideshow  ad

containing  some  of  Pride 's  most  beautiful  imagery,  along

with  an  engaging  call  to  action.  Through  a  successful

bidding  strategy,  we  were  able  to  lower  CPC  to  80  cents

and  more  than  tripled  their  number  of  Followers  in  less  than

one  year.  

Interactive  content  delighted  readers  - we  were  successful

in  keeping  their  attention  even  when  Pride  wasn 't  sailing!  

A  few  examples  are  below.

EXPONENTIAL FACEBOOK GROWTH

Known  by  sight  in  ports  across  the  world,  we  had  a  hunch

that  the  beautiful  tall  ship  Pride  of  Baltimore  I I  would  find

success  in  expanding  its  online  presence.  Our  goal  was  to

increase  its  social  media  fan  bases  through  free  and  low-

cost  advertising,  coupled  with  posting  quality,  editorial-

based  content.
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Pride  of  Baltimore  I I  departs  Baltimore
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